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Culture Deception

Ethnography Influence

ANTHROPOLOGY
Ethnography Magic SYCHOLOG
PSYCHOLOGY
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Influence &
Info Ops

ACNO Key

Skill Strands HUMINT

Disruption & CNA
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Skill Strands HUMINT Info Ops
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Human Soence Leamlnq Path
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Dissimulation - Hide the real

Masking Repackaging Dazzling
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Attention  wsl» Perception ™= Sensemaking w=» Behaviour
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Map of technologies to message delivery
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Attention Management
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We look where we expect
something interesting to
happen

We are biased to
see/hear/teel/smell/taste
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10 Principles for Influence

: The Need and
The T|me Principle - o

Greed

rhe Deception Principle
Principle The SOCia‘
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Social Creativity
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Liking Certainty
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DISRUPTION

arational Plavhanle

— oy ——— T ——




SECRET//SI//RELTO USA, FVEY

ldentifying & Exploiting fracture points

Shared Personal
arc power
Things that oppositon Pre-existing Things that
push a group _ghagd C'EMQ?S pull a group
together I}de0iogy Competition apart
Common Ideological
beliefs differences
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Full roll out complete by early 2013

\ l 150+ JTRIG and Ops staft fully trained
' ‘ Mainstreaming work — push reduced

"level 1" Tradecraft to 500+ GCHQ
OCqQdq Analysts

Online Covert Action

"Relentlessly Optimise Training
and Tradecraft”

ACcCraditahon
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"
CGCHQE

“Conjuring
with
information”

Teller, 1998

Head of Human Science
JTRIG-HSOC

NSTS: I
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